Census Tract/Block Group: Match Code:
361191018042 The Wundermans 10530WNDRMMRCO94L YNN

94 Mercer Avenue
Hartsdale, NY 10530
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How Modeling Tools Use Compiled
Data to Define Behavioral Targets
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Marital Status of
High-Value Customers

High-Value U.S.
Customers Population

Married 50% 75%

50% 25%

High-Value buyers are twice as likely to
be single compared to the population at large.
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Database Tools Drive
Differential Contact & Media Strategies
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Database Tools Are Win-Win
for Consumers & Marketers

> Invest Marketing Dollars

Smarter.

aaa.

Receive More Relevant
Offers: Fewer Unwanted w ‘J
Ones.




